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Today’s agenda 

•  15 years of eCommerce in 5 minutes 

•  Multiple customer touchpoints, one platform 

•  Extended technology stack to support cross-channel 

retail 
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1990s…the revolution had started 
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2009… 
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Today - multiple customer touchpoints 
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Cross-channel extends further to clienteling 

Tourneau - luxury watch 
brand 
City Centre boutique 
locations 
Sells full range of watch 
brands 
MICROS web design  
MICROS eCommerce  
MICROS additions  
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Clienteling through partnership 

Personalised 
experience - using 
client buying practice 
& preferences 
 
o Shared Event Calendar 
o Promotion Event 

Manager 
o Book Appointments 
o Customer Notes/Tasks 
o Email/Phone 

Communication 
o Wish List 

[more…] [return] 
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What’s coming next? 
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OCP Demo goes here 

MICROS Open Commerce Platform (OCP) 
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PRESENTATION LAYER 
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Omni-Channel Architectural View 

POS OMS 
OCP 

Web 
OCP 

TRANSACTIONAL 
SYSTEMS 
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To summarise 

•  Cross-channel retailing requires expertise: 

•  Flexible eCommerce platform supporting multiple touchpoints 

•  Technology stack with POS, inventory, warehouse, CRM   

•  Specialist expertise in implementation, design, user 

experience, technical operations, customer service and 

marketing 
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Thank you for listening! 
 
Martin Harrison 
mharrison@micros.com 
020 7813 4434 
 
www.micros-ecommerce.com 


